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Methodology

* 1In 2020, the research involved four distinct activities:
- A telephone survey of residents
- Atelephone survey of business owners/managers
- A workshop involving youth aged 14 to 18 years

- Two workshops involving community stakeholders
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STRENGTHS




Strength: Agreement with PRP’s performance

76%
PRP are effective at responding
quickly to calls for assistance
75%
76%
PRP are effective at resolving
crimes where violence is involved
72%

MW Residents i Businesses

74% 77%

69%
63%

PRP doing good/excellent job Other police forces in Canada
doing good/excellent job

W Residents M Businesses
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Strength: Agreement with statements about PRP

| would help the police if asked

| feel a moral duty to follow police orders

| generally support how the police usually act

The police treat people with respect

The police make decisions based on facts

The police are dealing with the things that matter to people in this
community

The police provide the same quality of service to all citizens

M Residents

e 3%
| 95%
I 2%
- 7 92%
[ 87%
83%
81%
I 0%
| | 81%

79%
77%

71%
[ 72%

i Businesses
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Strength: Contact with PRP

Satisfaction with most recent contact
Approached by or contacted PRP within

past two years

Approached by PRP Contacted PRP
40%

32% 5% 8% 9%

6%
27%
29%

38% 27%

43%

Residents Businesses Residents Businesses Residents Businesses
M Approached by PRP i Contacted PRP M Very Satisfied  Satisfied i Neither M Dissatisfied
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Strength: Satisfaction with personal safety from crime

8%

19% M Dissatisfied

l Neither

65% i Satisfied

53%

M Very satisfied

17%

Residents Businesses
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Strength: Community stakeholders/youth

 Stakeholders in the community workshops spoke about many positive aspects of the police
(although also noted where improvement is needed).

=  Most told us that they want to work more closely with PRP and want collaborative
partnerships with PRP

= Such partnerships seen as key to the successful delivery of police services.

* Youth workshop participants had positive impressions of the police, using words like protected, safe,
friendly, brave, serve, and committed to describe PRP.

= High school students want greater contact with the police for education and information.
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CHALLENGES
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Challenge: Perceptions of and experience with crime

Perceptions of crime in
neighbourhood

M Increased

.4 Remained
about the
same

46%

M Decreased
36%

Residents Businesses

Victim of crime in last 2 years

M Not a victim

M Victim of
crime

Residents Businesses
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Challenge: Safety concerns in neighbourhood

45%

Theft of or from vehicles 3%

Break-ins at homes and local businesses

Thefts

51%

People using or dealing drugs

Robberies or muggings

Deliberate damage to property or vehicles

Assault

Family and domestic violence

People being targeted because of their personal 28%
identity 1 25%

People hanging around on the streets

: - ; e 22%
People being drunk in public places | I 319%

Human trafficking = ig:ﬁ)
(]
. . . 15% . .
Noisy neighbours or loud parties 14% M Residents i Businesses
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Challenge: Road safety concerns

Speeding

Distracted driving

Aggressive driving

Disobeying traffic signs & signals

School zone safety

Impaired driving

Pedestrian behaviour

Heavy truck safety

Cyclist behaviour

M Residents

i Businesses

40%

50% 60%
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80%
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Challenge: Safety in schools

6%

Elementary school

5%

1

Middle school ,
| I 8%
29%
High school
20%
16%
College / university
12%
M Residents M Businesses
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Challenge: Perceptions of PRP exceeding their authority

16% .1 Don't know

‘_ , 5%

6%

M Always/almost always

17% k4 Most of the time

26%
L4 Sometimes

21%

M Rarely

M Never/almost never

Residents Businesses
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Challenge: Perceptions of PRP recruiting local officers

37%

11%

38%

Residents

15

54%

Businesses

M Don't know

M Strongly disagree

i Disagree

i Agree

M Strongly agree
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OPPORTUNITIES
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Opportunities

Positive impressions of Peel Regional Police

Equity.

Perception of crime.

Greater diversity.

Community partnerships.

Equity, Diversity, and Inclusion (EDI) training.
Police in the community and high schools.
Communication.

Educating the public.
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